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To grow a healthier world.



Established in 1949, Produce 
Marketing Association serves 2,800 
member companies in 54 countries 
across the full, vertically integrated 
supply chain, from farm to retail. 



In 2022, PMA and United Fresh Produce 
Association will create a new global 
association, combining our strengths, to 
serve our members.



Commitment to our Members 
Serve the diverse global supply chain, farm to retail

Engage in advocacy

Provide expertise and practical solutions in food safety, technology, 
supply chain management, sustainability, leadership, and talent 
development

Enhance business-to-business sales and marketing 

Inspire consumers to make fresh fruits & vegetables essential parts 
of their lives



2020…





As a trade association, what is our 
responsibility and role? 



86%
of people want 
to see a more 
equitable and 

sustainable world 
after the pandemic. 

Almost three-quarters 
want their own lives 

to change too.

80%

of consumers 
say companies 

need to recognize 
their role 

in systemic racial 
inequality. 

62%
of global consumers 
want companies to 

take a stand on issues 
they are passionate 
about and 64% find 
brands that actively 
communicate their 

purpose more 
attractive.

35%

of employees are 
reconsidering their 
current job because 
their company is not 

doing enough to 
address social justice 

issues externally.



Task Force identified four objectives to 
take immediate action and build a lasting 
foundation for this enduring work.



Educate ourselves and our organization as to how to 

define and engender a more diverse and inclusive 

workplace.

Educated Ourselves

Encourage and support members’ efforts to promote 

diversity and inclusion in ways that benefit their 

business and industry professionals.

Encourage and 

Support Members

Identify ways to attract and develop diverse talent by 

marketing and promoting career opportunities in our 

industry through the Center for Growing Talent.

Attract Diverse Talent

Coordinate outreach to and development of minority-

owned and operated companies in our industry and 

build a more diverse and inclusive membership together. 

More Inclusive 

Membership



Diversity is a fact.

The presence of differences that makes each person unique and can 

be used to differentiate groups and people from one another. 
Diversity

Inclusion is a behavior.

It is recognizing, valuing, and fully leveraging different perspectives 

and backgrounds to drive results. 
Inclusion

Engagement is an emotion.
The emotional connection employees have with the company that 

influences the extent to which they are willing to demonstrate 

consistently high levels of commitment and contribution. 

Engagement

Equity is a goal.

It is giving everyone what they need to be successful. It ensures 

more visibility of diverse talent and actively moves everyone closer 

to success by leveling the playing field.

Equity



OBJECTIVE 1: EDUCATE OURSELVES

Beginning in 2020, we invited  experts, 
including Eric Watson and Michael 
Byron, to speak with and lead our Task 
Force and Boards of Directors in 
conversations and exercises to help us 
understand diversity and inclusion and 
intentionally build a strong foundation to 
support this long-term effort. 

This work is ongoing.

Eric Watson
Senior Executive Consultant
Kaleidoscope Diversity Group

Michael Byron
Senior Director of Supplier Inclusion
Walmart



OBJECTIVE 2: ENCOURAGE AND SUPPORT OUR 
MEMBERS…

Building on the success of our decade-long 
Women’s Fresh Perspectives program, in 2020 
we hosted a variety of programs, including a 
general session at our annual Fresh Summit 
Conference and virtual Town Halls, as shown 
here. 

In 2021, we introduced two new programs: 

• Our first-ever Diversity and Inclusion 
Summit, featuring guest speakers and 
engaging, interactive sessions.    

• An Online Certificate Training Course on 
Diversity and Inclusion.

 

  
Hi Douglas, 
  

PMA Virtual Town Hall, July 15:  
Creating and Supporting a Diverse and Inclusive Workforce 

  
A diverse and inclusive workforce—one that is representative of today’s consumers 
and the next generation of talent—is essential to our industry’s future and our 
shared vision of growing a healthier world. Our panel of experts will share ideas to 
help create a diverse, equitable and inclusive culture and workforce. 
  
Please register now for the next Virtual Town Hall, brought to you by Center for 
Growing Talent, being held on Wednesday, July 15 at 12 PM Eastern Time, to 
hear from our guest speakers: 
  

 

  
Rachel Cheeks-Givan 

Global Diversity and Inclusion 
Lead for Enabling Functions 

Pfizer 
  

   

 

  
Johnny C. Taylor, Jr., SHRM-

SCP 
President and Chief Executive 

Officer 
Society for Human Resource 

Management (SHRM) 
  

   

 

  
James Harris  

Director, Diversity & Inclusion 
and Supplier Diversity  

H-E-B 
  

   

 

Register Now  

 

  



OBJECTIVE 3: BUILD A DIVERSE AND INCLUSIVE 
MEMBERSHIP...

• Survey current members to better 

understand the diversity of our current 

membership. 

• Identify women- and minority-owned 

companies across the full supply chain of the 

fresh produce and floral industry.

• Launch an outreach effort to engage 

prospective new members, offer them 

resources and services to support and grow 

their businesses through supplier diversity 

efforts across the supply chain. 

MEMBERS
INDUSTRY and 

PROSPECTIVE NEW 
MEMBERS

INDUSTRY and 
PROSPECTIVE NEW 

MEMBERS



OBJECTIVE 4: ATTRACT DIVERSE TALENT…

In 2020, we launched a new strategy to reach a 

more diverse talent pool and raise awareness 

of career opportunities in our industry. 

We are seeking to expand and build 

relationships beyond our current university 

and college partners. 



Discussion.



THANK YOU


